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Growth
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Human Development 

Social Development 

Economic Development 

Human Development • artistic and creative self 
expression 

• self esteem 
enhancement

• emotional and 
intellectual stimulation

• confidence building
• catharsis
• creative thinking and 

innovation 
• to the exploration of the 

human condition
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Social Development 

• community 
participation 

• youth and gender 
involvement

• contribution to 
democracy

• social inclusion 
• social cohesion 
• the building of 

social capital

Economic Development 

• income generation
• poverty alleviation
• employment (jobs)
• small business 

development
• foreign exchange 

earnings
• Investment
• city development 

& regeneration
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Human Development 

Social Development 

Economic Development 

Universal Declaration of Human Rights – fundamental 
right of every citizen “to participate in the cultural life of 
the community and enjoy the arts 

Unesco Convention on the Protection and Promotion of 
the Diversity of Cultural Expressions (2005)

The Nairobi Plan of Action on Cultural and Creative 
Industries in Africa (2008)

Unesco’s Recommendation on the Rights and Status of 
the Artist (1988)

Cultural 
Industries 

Creative 
industries

Creative 
Economy 

Application of 
individual creativity to 
enterprise 
• CSP strategies
• SETAs
• Mapping studies

Arts, Culture and 
Heritage 
• CIGS Report 
• MITT
• NFVF
• NAC

Creative Assets found in all 
sectors of economy 
• Knowledge-based 
• Creativity adds value 
• Centred but not restricted 

to arts and culture
• Generate income from 

trade and property rights
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Throsby, 2007:5

Distribution 
Industries

Creative clusters, creative precincts, 
creative sectors

Cultural 
Industries

Creative 
Industries

Copyright
Industries

Creative
Economy

CAJ (2007) Adapted from Heng, Choo and Ho (2003)

Upstream

Downstream

Composition of the Creative Economy
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Cross-cutting
culture
labour

industry
trade

technology
tourism

Timeless
past traditions 

present 
technologies 

future vision
Adapted from UNCTAD - E.DOS SANTOS

 Growing annually at 5%
 Trade accounts for 3,4% 

of global trade
 Powerful driver of policy

in many countries
 In UK 2 million people 

employed in creative jobs 
and the creative sector 
contributed 7.3% to the 
British economy and it 
has grown at twice the 
rate of the economy as 
a whole (DCMS, 2008) 
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creative workers

‘firms that spend 
twice the average 

amount on creative 
inputs/workers are 
25% more likely to 
introduce product 

innovations’. (NESTA, UK)

There are more 
creative specialists 
working OUTSIDE 

the creative 
industries than 

within them (Centre of 

Excellence for Creative Industries 
and Innovation, CCI)
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CCI, Australia – developed 
‘CREATIVE TRIDENT’ model 

- Track creative 
occupations in traditional 
creative industries as 
well as in manufacturing 
& the wider service 
industries (health, 
education, business 
services, government)

- Specialists in the creative 
industries (artists, 
professionals creative 
individuals)

- Support staff in the 
creative industries 
(management, 
administrative, financial)

- Creative individuals 
‘embedded’ in other 
industries 
Findings

• 54% /55% of creative 
occupations are located in 
other industries in UK and 
Australia respectively

• Design occupations 
particularly are embedded in 
other industries resulting in 
an undercounting of the 
design sector by 36%. 

Diversity 
of the 
country

Traditions, 
rituals & heritage 
frames people’s 
identity

•People relate to 
each other

•Stories people 
write or sing 
about

•Stories or 
sounds they 
want to hear/ 
see

Increasing 
demand for 

diverse content 
from  

broadcasters 
fuels new works 

and creative 
talents

Diverse creative 
workforce 
working 

collaboratively 

Ability for 
diverse 

communities 
and voices to 
be heard and 

share 
experiences –
fuels demand 

for more 
diverse content
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Agglomeration
possibilities 

that come from 
cities, urban 

areas & 
precincts

Clusters of 
creative activity 

tend to 
agglomerate such 

as those in 
precincts and big 
content procurers 

Cities are rich in ACH 
resources – now the 

‘new gold’ of the 
creative economy

 Cities are the ‘new 
gold’ of the 
creative economy
◦ Magnets for creative 

talent across all 
sectors and economic 
wealth generators
◦ Opportunities for 

experimentation and 
artistic expression 

Connectivity Culture

Community

co
m

p
et

it
io

n



31

New 
relationships 

between 
Producers and

Consumers

Traditional value 
chain – creation 
(artist) – production-
dissemination 
(distribution)-
exhibition 
(transmission) –
consumption 

(audience) 

New business models 
and new occupations

 Rapid changes to information & 
communication technologies “that allow 
users to create their own content, gain 
access to creative content produced by 
others, and co-create with them”.
◦ e.g. Apple’s iPod, video-on-demand, social 

networks MySpace.com – personalises the 
experience
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Artistic skill 
and 
competencies

Cross-
disciplinary 

collaboration 
between 

industry specific 
skills 

throughout 
value chain

Expertise gained 
through learning 

by doing and 
incremental 
innovation

E&T 
programmes –
access creativity 
of students and 
prepare them 
for creative 
world of work

… linked to knowledge economy and driver of 
innovation in economies

Key driver of growth in ICT is CONTENT
and 

the generator of this content 
is 

the CREATIVE SECTOR

OECD report in 2005 on growth of the ICT sector
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Capital 
investment 
which gives 

rise to 
innovation & 
experimenta

tion

Equity 
financing 
and good 
ideas in 
short 

supply

Uncertain 
returns to 

many 
creative 
industry 
products

Capacity to 
develop & 
implement 
business 

strategies to 

raise capital 
or create 

products out 

of their 
creative 

offerings in 
short supply

But, there 
are 

extremely 
innovative 
models

•Eg: Prince –
free cover 
mount –
circulation 
up

invest

develop & 
support

listen
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 Invest in
◦ education and training in the arts, culture and heritage 

for its own sake, for future audiences and to benefit all 
future jobs & income generation possibilities 

◦ the linkages between arts and business education  
◦ technology, internet, broadband, digital media needed 

throughout the economy
◦ capital which gives rise to innovation & experimentation
◦ design & innovation as a key feature of the success of 

manufacturing performance
◦ Commissions – public art & other forms of creative work
◦ research & development – sourcing good ideas
◦ arts as component of infrastructure projects –

allocation of % of capital works projects

 Develop & support
◦ SMME’s in creative sector – business planning and mentoring
◦ Forms of financing appropriate to experimentation, risk-

taking and for small creative enterprises such as equity, 
credit, loans, start-up funds, bridging & debt financing

◦ Incentives to produce (and showcase) arts, culture and 
heritage in shared spaces, precincts, cities to increase foot-
traffic and benefits of agglomeration

◦ Use known mechanisms: Industry promotions, round tables, 
career planning

◦ New forms of IPR, piracy and regulation
◦ Ways of measuring the contribution of the creative economy 
◦ Research and trends analysis to keep track of constantly 

evolving forms of creative economy and track creative 
activities/ occupations not just creative 
industries –
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 Develop & support
◦ Community ACH and collaboration between ACH  

sector & communities using community cultural audits 
& developing cultural planning initiatives
◦ Realistic growth projections for the creation of real 

creative jobs & related support mechanisms
◦ Encourage local authorities to embed the ACH sector

(creators and institutions) in community planning 
frameworks
◦ Working capital for non-profits to support risk-

taking, experimentation and build new audiences
◦ Performance targets to guide work of myriad of 

institutions (bulk of the DAC budget) to needs of this 
strategy 
◦ Assessment frameworks to measure impacts

 Listen & dialogue
 to what artists in all our sectors – whether for profit 

or not for profit - are saying and doing
 consolidate all of ACH stakeholders into a unified 

purpose

Keep the doors of dialogue and consultation open to 
all stakeholders 
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In conclusion  …

arts, culture and heritage - if 
supported in both their 

developmental role and importance 
to the long term growth of the 

economy in general – will take their 
rightful place as a key contributor to 

the human, social and economic 
wealth of our country

Thank you for this opportunity 
and for your attention.

Avril Joffe, 
Director, CAJ: culture, arts and jobs

avril@caj.co.za
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Panel discussion contributions
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Panel discussion contribution – Prof Muxe Nkondo

Mzansi’s Golden Economy – An Analytical Framework

The main purpose of the presentation is to present, in brief, a set of interrelated ideas about cultural 
industries, cultural development, economic growth, social cohesion, human rights and freedom as 
well as the capacity of culture to enhance personal well-being in the current conjuncture.

Although we live in a country of unprecedented economic growth and have seen the last seventeen 
years establish a constitutional democracy, we encounter many problems, old and new: persistence of 
structural inequalities, widespread poverty and deprivation of all kinds.

To counter these afflictions, it is important to examine the role of Arts, Culture and Heritage in 
enhancing the capability of citizens to achieve the following freedoms enshrined in the Constitution: 
freedom and security of person; freedom of expression; freedom of association; freedom of movement 
and residence; freedom of trade, occupation and profession.

Individual agency, be that of the producer or consumer of cultural products and services, is central to 
addressing these challenges; but as various studies have shown, it is inescapably qualified and 
constrained by the social, political and economic opportunities that are available to all. 

Focusing on cultural industries and cultural development as means to the seven freedoms provides an 
analytical framework for a critique of narrower views of cultural development, such as identifying 
cultural development with industrialization or with technological advance, or with social 
modernization.

Technological advance or cultural industrialization is, of course, very important as means to 
expanding the seven freedoms, but they depend also on other determinants such as social and 
economic arrangements: for instance, facilities for education and access to information technologies, 
as well as to genuine participation – by all – in policy processes and civic activities. 

Viewing cultural industries and cultural development in terms of expanding the seven substantive 
freedoms directs attention to the ends that make cultural industries and cultural development 
important, rather than to technological advance and other means.

Freedom entails both decision-making processes and opportunities such as the capability to overcome 
technological illiteracy and backwardness.

Mzanzi’s Golden Economy Strategy should focus on a person’s capability to function in various 
social, economic and personal contexts, i.e., what each one of us can do or can be, rather than the 
more standard preoccupation with establishing objective criteria for the sophistication of industrial 
processes.

The integration of cultural industries with human rights and freedom, as a way of safeguarding and 
deepening our constitutional democracy, requires that Mzanzi’s Golden Economy Strategy should 
focus not only on the production and transmission of technically exploitable cultural dimensions; it 
must also contribute to the transmission of non-technical, extrafunctional dimensions of arts, culture 
and heritage.



39

Caring for the other, for instance is the basis of connection, intimacy, openness, respect and social 
cohesion.  The dimensions of caring and social cohesion do not derive from, and cannot be guaranteed 
by market forces.

The macro-vision of our new society as it has evolved in the last seventeen years, has had two 
elements:  what we rejected is clearer than what we are aspiring to, and we need an articulate program 
for integrating the economic, cultural and spiritual dimension of our struggle in a political system that 
is elegant and complete.  The key mechanism of change should not be seen in this or that specific 
institution, policy or program, but rather in the fundamental transformation of  the socio-political 
character of South African women and men.

And this leads us to the selection of appropriate policy instruments. Effective interventions will be 
shaped, largely, by political factors related to state capacity and the elimination of structural and 
functional redundancies within Arts, Culture and Heritage itself and government generally.

In this regard, we must approach more systematically the arm’s – length policy in cultural industries.  
It should not be a question of allowing the market mechanism to function freely but rather just the 
opposite.  It cannot be assumed that the enterprises involved in cultural industries will weigh 
economic and cultural interests against each other, determine the right balance and give cultural 
considerations if not primary at least some kind of preferential or protected status vis-a-vis profit-
making interests.  This matter is quite complex because in any given combination the different 
elements (government control, organizational interventions, and so on) can penetrate each other on 
ideological and interpersonal levels and be differentially penetrated by pure business interest.

In the last seventeen years, in the arts or in the sciences or in education, there has been an enormous 
growth in technical skill, a huge elaboration in technical competence.  But there is no necessary 
connection between this vast increase in means and the successful bringing about of the end they exist 
to serve: a caring and cohesive society.  A healthy culture persists, not as a collection of technical 
processes, but as a certain quality of social bonds and as a certain disposition towards the other.  What 
lasts, what enters into our personal and social relations as a result of socialization, is a kind of attitude, 
a certain social tone – the things that give point to our private and public life.  And it is in the sources 
of this that there has been, in our society, a severe distortion and disorientation.
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Panel discussion contribution – Dr Webber Ndoro

Socio-Economic Impacts of Heritage

Introduction

Heritage  can be defined as the full range of our inherited traditions, practices, innovations, ideas, 
memory, monuments, objects,  cultures and contemporary  activities which define who we are. It is 
not about the past but about contemporary activities, meanings, and behaviours that we draw from 
them. It embraces both the arts and the sciences. It incorporates nature and culture. It includes the past 
and the present and prepares for the future

Heritage includes, but is much more than preserving, excavating, displaying, or restoring a collection 
of old things. It is both tangible and intangible, in the sense that ideas and memories--of songs, 
recipes, language, dances, and many other elements define who we are and how we identify ourselves

Heritage is a contemporary activity with far-reaching effects. It can be an element of far-sighted urban 
and regional planning. It can be the platform for political recognition, a medium for intercultural 
dialogue, a means of ethical reflection, and the potential basis for local economic development. It is 
both local and globally shared. (Egypt)

Heritage is an essential part of the present we live in and of the future we will build.

Heritage plays and important part in our perceptions of day to day activities. It has a profound bearing 
on socio-economic being of individual’s social groups and society at large. In recent years, it has 
become clearer that heritage influences contemporary decision making processes. It pervades the arts, 
culture, nature and the general environment. Thus one can argue that heritage has become an essential 
contemporary service which needs careful planning and strategic thinking to ensure better decision 
making, better livelihoods and a better and friendly global environment. It plays a constructive role in 
the social evolution of nations, regions, local communities and individuals.

The key question is no longer a conceptual one-whether heritage matters-but a strategic and 
operational one: refining the means for making heritage part of the purposive inducement of 
development, thus increasing the cultural sustainability of development and its economic 
effectiveness."

While research and rigorous, empirical, humanistic study of the past is and will always remain the 
foundation of heritage activities, a change to a more holistic vision is essential. This demands 
interdisciplinary approach.

Indeed, in the coming years the issues of heritage, social identity, and collective memory will all
become serious elements of larger social programs. Consequently, there will be a growing need for 
professionals who are soundly educated both in the historiographical disciplines and in the important 
contemporary aspects of heritage such as economics, sociology, urban planning, and community 
affairs.  Heritage cuts across disciplines and its understanding by professionals will provide a better 
strategic thinking in both public and private sector areas.  

Background

South Africa is embarking on a New Economic Growth Path aimed at addressing unemployment, 
inequality and poverty by unlocking employment opportunities. As early as the 1990s, government 
began exploring alternative forms of building and sustaining South Africa’s economy – hence the 
birth and gestation of the idea of culture and tourism. The Growth, Employment and Redistribution 
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(GEAR) strategy, eyed tourism as one of the sectors for economic growth. Practitioners in the heritage 
sector have been participating in the consultative meetings by DEA in its recognition of the potential 
of heritage to create jobs as well be an essential draw card for internal visitors.

The National System of Innovation intends to identify and manage areas and organizations where 
South Africa excels and that can contribute to growth and national competitiveness. Excellence 
depends on coherent functional relationships between different actors ranging from government to 
business, civil society, culture and research and development. Cultural Heritage is an area which 
South Africa has geographic   advantage on the continent. It is a field where South Africa excels. The 
country possesses eight World Heritage Sites (the highest in a single country in Africa), has hosted the 
prestigious World Heritage Committee Session (in Durban in 2005) and has many highly skilled 
heritage experts. This resulted in part in the decision by the South African Government to establish 
the African World Heritage Fund here in South Africa on behalf of Africa.  The Department of 
Environment and Water Affairs is planning to nominate a further 14 sites from South Africa to the 
UNESCO World Heritage List. These sites plus the eight already listed have a potential to act as 
socio-economic nodes for development. Italy and Spain neither have oil or gold their economies 
depend on cultural heritage tourism.  By hosting the AWHF, South Africa is taking a leadership role 
in this process, which will bear economic benefit not only for South Africa, but for the continent as a 
whole. 

Cultural heritage as Museums 

Well conserved and managed heritage places, resources and properties will contribute to a more 
positive image of South Africa and the continent.  Currently South Africa has 15 declared cultural 
heritage institutions and all these are national museums funded through the Department of Arts and 
Culture. The annual allocation from DAC for the 15 Institutions was R533m in the 2010/11 financial 
year. The North West, Mpumalanga and Limpopo do not have nationally funded museums. The 
Western Cape has 15 museums with 65% of them in private hands. Gauteng has 80 museums at least 
20% are privately run. The Eastern Cape has 67 museums largely managed by the province and local 
government and a small number is in private hands. KZN has at least 60 museums with 65% percent 
run by the province and local government. The Free State has 33 museums, Northern Cape 25, North 
West 21 and Mpumalanga and Limpopo are provinces with the smallest number of museums. This 
totals up to -+ 450 museums in the Country.  From this statistic data it must be recognized that 
Heritage is a big employer. The Nationally funded institutions are the ones that attract the largest 
number of Museums. Privately run museums such as the Apartheid museum, District Six, The 
holocaust museum, the Voortrekker Monument, the 1820 Settlers attract a large number of visitors are 
not only generating good income but employ quite a number of experts.  National and provincial 
government through its legacy projects targeted areas that were previously neglected and established
museums which opened up an interest in struggle heroes and heroines such as the Luthuli and Nelson 
Mandela Museums, Ncome etc. Provincial and Local government as well the Department of 
Environmental Affairs and Tourism were involved in the establishment of museums such as Hector 
Petersen Museum. There is a growing interest within community members to establish their own 
museums as seen in areas such as Gugulethu, Khayelitsha, Soweto, “Heroes Acre”. 

Cultural Heritage as a Harvestable Asset 

Evidence and data from various countries in the world, including South Africa, demonstrates that the 
World Heritage status serves as a catalyst, not only for conservation, partnerships, social cohesion, 
skills development and education, but also for job creation, infrastructure development, foreign direct 
investment and an increased GDP. Examples from different regions in the world illustrate these 
economic gain effects in more detail:
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Examples from Europe and Australia
The European Commission states that the tourism industry in Europe is driven by two non-renewable 
resources: Nature and culture / cultural heritage. Cultural heritage is an essential asset in the economic 
sector called the cultural and creative industries. In Europe, 5.885 million people work in the cultural 
and cultural tourism sectors, equivalent to 3.1 % of the active employed population (Nypan, 2009).
The economic contribution of the cultural and creative industries sector (including cultural heritage 
and related businesses) to GDP is 2.6 %, higher than the food, beverages and tobacco sector (1.9 %) 
and the textile industry (0.5 %). 

Economic contribution of various industries to GDP in Europe
Cultural and creative 
industries (including cultural 
heritage and related 
businesses

Food, beverages and tobacco 
sector

Textile industry

2.6 % 1.9 % 0.5 %

A study commissioned by the International Monetary Fund (Arezki, 2009) argues that the presence of 
cultural or natural UNESCO World Heritage Sites is likely to affect long term GDP growth. 
Cultural and natural heritage also supplies raw material for the creative entertainment industries as 
film, fashion, advertisement, TV and video games. It constitutes a stage for a whole array of motion 
pictures for these industries. For example, Robben Island has been booked for filming purposes by 
international film companies. Other heritage sites like Ukhahlamba have also been used in the past for 
their scenic beauty.

A prominent example comes from Spain: Bilbao repositioned itself on the international cultural 
tourism landscape by building a new museum, following the example of the Sydney Opera House 
which is listed on the World Heritage List as a great architectural work of the 20th century that brings 
together creativity and innovation. In 1998 when the building was finished, Bilbao was mentioned in 
8500 press articles, out of which 60 % international media. The museum has attracted 1.3 million 
visitors since it was opened. These visitors spent 450 million $.(Ayoub, L; Zouain, G., 2010)
The diversity of European cultures combined with the multitude of attractive landscapes and 
gastronomy is a strong advantage in the competition with other tourist destinations around the world. 
It is important to remember that research shows that only 6-10 % of the visitors’ daily spending is left 
at the sites visited. The remaining 90 % of the spending falls to other businesses the visitor makes use 
of.

Other Examples:
Australia’s 15 World Heritage areas contribute to the GDP with over AU$12 billion, and more than 
50,000 jobs (2008 Dehwa).
UKs GDP owes over $35 billion to heritage tourism (2010 MLA).

Visitor Increase, Infrastructure Development and Job Creation – Examples from the African 
Continent
Tsodilo in the Kalahari Desert in Botswana, a site renowned for the highest concentration of rock art 
in the world, was inscribed in the World Heritage List in 2001. Since its listing, the visitor number 
quadrupled from 3,000 per year to 10,000-12,000 per year, 43.1 % of the visitors being foreigners. 
This strong increase in visitors confirms a trend which we can observe world-wide: The inclusion in 
the prestigious World Heritage List is directly impacting on an increase in visitor numbers. Being the 
only World Heritage Site in Botswana, Tsodilo also attracts a large number of schools, a group that 
constitutes 21.2 % of the visitors. Accommodation businesses in the area as well as local tour guides, 
restaurants and retail have grown and benefited from the increased visitor numbers. As the local 
tourism was boosted, the Botswana Government created the Botswana Tourism Board (in 2004) in 
order to ensure a sustainable and diversified tourism development. 
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The listing of Tsodilo as a World Heritage Site encouraged commitment from the Botswana 
Government to provide infrastructure development. A road from the Maun-Nxamasere Main Road to 
the site improved the journey from a six hour drive to 45 minutes.  Debtswana has earmarked $10 
million for the development of Tsodilo as a tourist destination and for the implementation of the 
conservation management plan.

Other Examples:
Mali’s cultural sector accounts for 5,6 of employment in 2004 and 2.3 of GDP in 2006(2007 IBF for 
the EC).
Great Zimbabwe in 2000 generated more than 1,200 jobs through a number of business ventures 
related to the WHS.

Cradle of Humankind and Other Sites in South Africa
The Cradle of Humankind (COH) was listed as a World Heritage Site in 1999. To date the Gauteng 
Provincial Government has invested R 163 million primarily in the construction of Sterkfontein, 
Maropeng and roads in the area. Management plans recommend strong investment into infrastructure 
directly after the listing on the World Heritage List in order to generate a sustainable growth of visitor 
numbers.

The listing of the COH as a World Heritage Site has had the desired effect of growth in the tourism 
sector. 
 Since the declaration as World Heritage Site tourism products have more than quadrupled -

from 68 in 1999 to 405 in 2010.
 The construction of the Sterkfontein and Maropeng tourism attractions created 600 permanent 

and 1.200 temporary jobs. The construction of roads in the area has further created 600 
temporary jobs.  

 An extensive Tourism Demand Study conducted in 2008 reported that tourists visiting the 
Cradle of Humankind generated a total of about R 695 million GDPR, which contributes 
about 0,1% of Gauteng’s GDPR. It is estimated that about R 334 million of the R 694 million 
GDPR generated in the World Heritage Site remains in the area. The remaining R 361 is spent 
outside the site.

 The same study reported that in 2008, tourists visiting COH generated about 6.175 
employment opportunities, that is, 0.2% contribution on Gauteng’s employment. About 4 100 
employment opportunities were created in COH WHS and the remaining 2 075 job 
opportunities were created outside COH WHS

In 2010, a socio-economic impact assessment was completed for the COH WHS and it found that the 
original numbers from our 2008 study for job creation and GDP contribution were extremely 
conservative.  

It is estimated that the wage bill from tourism related establishments totals R 228.1 million annually 
and that R 148.3 million of this is spent in a 10km radius from the tourism establishments. In 2004 
constant price, Gauteng’s 2009 GDP was estimated at R 579 289 million, while the Cradle of 
Humankind World Heritage Site tourism related expenditure is R 2 658 million. The total estimated 
GDP contribution from the Cradle is R 2 362 million or 0.59%. The Site’s consumption activity is 
estimated at R 1.58 billion with direct employment amounting to 10 484 and indirect employment to 
11 226.

Similar information and impacts can be seen at Simangaliso St Lucia, Robben Island and Ukahlamba 
/Drakensburg World Heritage sites.
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The above examples clearly demonstrate that the Heritage places and properties c provides an 
opportunity for economic and social development. On the African continent Heritage Sites are a 
potential catalyst for improving livelihoods of poor communities given the fact that most of the places 
are located in rural areas. Cultural heritage be it through conservation, tourism presentation etc have a 
downstream effect on the hospitality transport and other industries.

What is required?

In order for cultural heritage resources to contribute to the socio-economic development of South 
Africa and the continent there are critical areas which need to be addressed. Cultural heritage 
resources are non-renewable and therefore best practices in conservation, management and 
administration need to ensure a sustainable utilization.  Programmes need to be initiated to address the 
following:

1) Resource heritage organizations such as SAHRA, NHC, the National Museums and others  to 
enable them to carry out their mandate. Conduct an audit of the cultural heritage resource and 
its potential (inventories and databases).  What is the national heritage Asset? 

2) Capacity building to ensure skills development. Here universities should play their part in 
developing heritage entrepreneurs’ just curatorial staff. Universities should play a major part 
in training and provision of skills.

3) Regulatory and policy measures these should, amongst other things, eradicate duplications in 
the sector in order to ensure economic, effective and efficient use of resources. For example 
there are more than four entities dealing  with World Heritage places that is DEA, DST, DAC 
then there is SAHRA and then DHC. There is also overlap at national level; Provencal and 
municipal authorities 

4) Forging partnerships with the private sector and other plays in the field. Heritage places 
should create investment opportunities and downstream benefits to communities and 
households.

5) Local authorities planning consider heritage resources management as a service delivery 
issue. 

6) Engage the local communities in developing socio-economic nodes in which heritage 
resources are a catalyst. heritage resources 

7) Develop case studies of conservation and development. The development nodes or place need 
to take a holistic and pragmatic view of Heritage in totality. For example the liberation route 
is not complete if the songs, dances etc associated with liberation are not taken into 
consideration 

In short there is need to develop an enabling environment  which addresses, policies, user rights, 
management structures, skills and knowledge development.


